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WE ARE OUTDOOR ADVENTURE

EDUCATIONAL.

ENTERTAINING.

PASSIONATE.

Why Exhibit

The Open Season Sportsman’s Expo brings together a high-
intent outdoor audience that shows up ready to shop,
compare, and buy. National and regional brands connect
face-to-face with thousands of serious hunters, anglers, and
outdoor families actively searching for new gear, upgrades,
and solutions for the season ahead.

Exhibitors benefit from strong weekend traffic, hands-on
product demos, and in-person conversations that convert into
real sales — not just leads. Educational seminars and special
guest appearances keep buyers on the floor longer, driving
consistent booth engagement throughout the weekend.

World-class Trophy Deer displays create natural traffic drivers
that pull qualified buyers across the show floor and directly to
exhibitor booths.

If your brand serves hunters, anglers, land managers, or
outdoor families, this is where your customers are already
planning to spend their money — and where your products

belong.
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AUDIENCE OVERVIEW

The Open Season Sportsman's Expo attracts a high-value audience, representing the most passionate
group of enthusiasts in the hunting, camping and fishing industries. They are active and adventurous.
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EVENTS SCHEDULE

Join us for the largest hunting expo series and experience the action for yourself.

COLUMBUS, OH WISCONSIN DELLS, WI
March 20 — March 22, 2026 March 27 — March 29, 2026
Ohio Expo Center Kalahari Resorts & Conventions
Eggmvu!vgng openseasonsportsmansexpo.com
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PRINT DIGITAL SOCIAL

Sponsor advertising and brand presence | Logo inclusion on website, inclusion in e- | Social inclusion within Facebook and
through name and/or logo promotional newsletters, sponsored custom emails, and | Instagram campaigns reaching hunting and
materials including print ads, direct mail, run of site banner ads. outdoor enthusiasts.

posters, billboards, etc. 3 openseasonsportsmansexpo.com



FOR MORE INFORMATION :

BONNIER

WE ARE OUTDOOR ADVENTURE

BRANDON CENSKY
SALES REPRESENTATIVE

262.444.7378

brandon.censky@bonniercorp.com

openseasonsportsmansexpo.com
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