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Enjoyall the outdoors hasto offer, with the latest in
outdoor gearfrom national and regional exhibitors;
hands-on-demo opportunities, numerous entertaining
and educational seminars with industry experts and
special guestsall weekend.

Admire World dass Deer exhibits alongside local giants on
display while joining thousands of fellow outdoor
enthusiasts. Other attractions include kid’s activities, Field-to-
Fork Cooking Demos, 3D Archery Competition and much,
much more! We hope you'll join usfor this action-packed,
family-friendly Outdoor Expo!

openseasonsportsmansexpo.com
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WE ARE OUTDOOR ADVENTURE

44,000+
ATTENDEES

550+
EXHIBITORS

2
EVENTS

6,611,731+ 2,334,644 +rn0 12,500+ exro 100,570+ evais

BROADCAST PROMOTION SOCIAL MEDIA GUIDE REACH DELIVERED

BRAND IMPRESSION OVERVIEW

20.1 Million
o= ]

@openseasonsportsmansexpo

Television/Radio Mobile / Digital Social Media
6,611,731 714,124 Facebook / Instagram
3,237,242

60,500+« 81,000+ 213,203+:.
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AUDIENCE OVERVIEW

TheOpen SeasonSportsman's Expoattracts a high-value audience, representing the most passionate group of enthusiastsin
the hunting, camping and fishing industries. Theyare active and adventurous.
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77%

TURKEY
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68%

SMALL GAME

97%

WHITETAIL DEER

27%

UPLAND GAME

50%

PREDATORS

25%

WATERFOWL

30%

HEAR
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FISHING: 838% : ' FISHING: 23%

RECREATIONAL i

SHOOTING: 74%
BOATING: 5%

CAM PING: 56%

VEHICLE OWNERSHIP:

OWN ATV: 509
CAMPER/RV: 47%
OWN UTV:s5y
OWN TRUCK: g1,
BOAT: 519

openseasonsportsmansexpo.com
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2026 EVENT SCHEDULE

Joinus for the largest hunting expo series and experience the action for yourself

COLUMBUS, OH WISCONSIN DELLS, Wi
March 20 — March 22 March 27 —March 29
Ohio Expo Center Kalahari Resorts & Conventions

openseasonsportsmansexpo.com
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SAVE$5

on tickets when you use code

MAILER25

oniine before March 13th

el sEason
adtessa,

Direct Mail

or online at OpenSeasonSportsmansExpo.com
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Print Ads

March 28-30
Kalahari Resorts & Casino
Click Here For More Info

Digital Ads

March 14-16 | Ohio Expo Center

MEDIA REACH

March 28-30
Kalahari Resorts & Casino

Click Here For More Info

March 14-16
Ohio Expo Center

Cllck Hero For Morelnto

A Message from Our Sponsor: Progressive
— Meet us in The Dells for nonstop fun!
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Advanced Pricing (Valid until March 19, 2026)
1-Day Adult (13+): $10.00
Weekend Pass Adult (13+ Valid until March 13, 2026): $20.00

Deer Scoring (Must purchase ticket for entry as well)
Trophy Deer Contest Entry : $20.00

Deer Head Measure & Display (non-contest entry) : $15.00
Deer Head Measure (non-contest, non-display entry) : $15.00
Matched Shed Measure Only : $20.00

Single Shed Measure Only : $10.00

Door Pricing (Starting March 20, 2026)

1-Day Adult: $15.00

Active-Duty Military Discount (with Valid D): $10.00

Children 12 & under are FREE and do not require a ticket.

HUNTING &

608.837.4900

Recent Posts

Open Season Sportsman's Expo &
Mar 28 - @

Don't forget to grab your Progressive bag and Open Season
Sportsman'’s Expo show guide on your way in!... See more

O Sportsman's Expo event schedule

How to purchase tickets ol

"V Open Season Sportsman's Expo &
Mar 29 - @

We're having a great day over at the Kalahari for the Open
Season Sportsman's Expo! If you haven't stoppe... See more
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Social Content

PRINT DIGITAL SOCIAL

Logo inclusion on website, inclusion in e-

Sponsor advertising and brand presence
through name and/or logo promotional
materials including print ads, direct mail,

posters, billboards, etc.

newsletters, sponsored custom emails, and
run of site banner ads.

Social inclusion within Facebook and
Instagram campaigns reaching hunting and

outdoor enthusiasts.



FOR MORE INFORMATION :

BRANDON CENSKY

SALES REPRESENTATIVE

262.444-378
brandon.censky @bonniercorp.com
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